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The present study is dedicated to the concept of a ‘stereotype’ as one of the most common ways of creating the image of a country.
The term ‘image’ implies a set of facts and expectations connected with the country in question. The image forms a holistic vision of a country and assigns a number of associations to it, which then become persistent and inseparable from it. What the image of a particular country can consist of is a number of different aspects. It is important to consider the ‘public opinion’ when trying to determine these factors. 
What forms the public opinion? According to W. Lippman, the author of the book ‘Public Opinion’, the spirit of a whole society could not be formed if based on nothing. It necessarily refracts through a number of different factors such as censorship and secrecy, physical and social barriers, deformation of the public’s focus, lack of terms for certain things in the language, diversions, unconscious feelings, fatigue, violence and monotony of life in the society. [Lippman 1921: 39]
Current events are not always unambiguous and clear. As a result, some real representations can be substituted for by fictions and myths depriving people of the opportunity to control those who involve them in this complicated game. Stereotypes, as a concept which appeared long ago, make it difficult for people to see the situation with open eyes. 
The first to give the definition for this term was W. Lippman. 
In terms of international relations, stereotypes, as A.P. Sadokhin states it, are ‘complicated, existing through one nation’s historical views of the other’ [Садохин 2014: 137]. Politicians and journalists are well aware of this and use stereotypes in order to create for people the required modified image – either positive (for instance, of their own country) or negative (of any other country which they are currently having difficult political relations with).
In connection with it, the main purpose of this study is to learn how stereotypes about Russia presented in the British mass media determine its image and how they influence the opinions of the citizens and bilateral relations of these two countries. 
Since nowadays the mass media, present in the Internet, are the main source of information and an important platform for spreading opinions, it has become the main resource of the examples for this study. Online media discourse is analyzed in order to ascertain if some well-known stereotypes about Russia still exist in other countries, in Great Britain, in particular. 
Different sources of the British mass media can see and describe Russia in different ways. In terms of history, for instance, some of them think (judging by what they write), that after the collapse of the USSR in 1991, Russia started its own new story, some others consider the present situation in the country as the Soviet Union’s inheritance, and still other sources express the opinion that the situation in history ended in 1917 continues now. That is why there is a stereotype that Russian people do not understand what a real democracy is like and still live in the conditions of monarchy and consider their leader as a ‘tsar’ and an indisputable authority. In order to prove it, some media sources deliberately accentuate this. For instance, the online version of the famous British newspaper ‘The Sun’ has the following headline: ‘Russia cannot be without a tsar’ [3]. Although in the article there is an interview with a Moscow cleric who thinks in this way, it’s his own opinion and no one else’s, the words in the headline are stated as a fact. It is commonly known that the headline is an important part of an article to which most readers pay the greatest attention. That is how stereotypes are being spread among the audience of the mass media. 
To conclude, stereotypes are an important factor forming and shaping the public opinion and, consequently, the image of a particular country. This phenomenon should be investigated thoroughly from the point of view of such disciplines as political science, sociology, culturology and linguistics in order to understand why some problems in the relations between two counties are still unresolved and in order to prevent cross-cultural conflicts on these grounds.
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